VIRTUAL WORLD, REAL PRESENTED BY
BUSINESS OLIVER GEORGIOU



“Photos don't sell experiences.
Hospitality & sports venues
lose bookings because guests
can't feel the spaceonline.”
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THE
LUTION?

SPACE TRACE

At Space Trace, we transform the way venues are experienced
online. Instead of relying on flat photos or videos, we create fully
immersive 3D tours that allow potential guests to step inside your
space from anywhere in the world. Each tour is more than justa
virtual walk-through, it's an interactive sales tool. Calls-to-action
are built directly into the experience, so a customer canbooka
table, reserve a suite, or enquire about hospitality packages without
ever leaving the tour. Behind the scenes, every interactionis
tracked, giving venues detailed analytics on visitor behavior,
ehgagement hotspots, and conversionrates. Theresultis simple:
higher engagement, smarter marketing, and more bookings.
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WHY
M

“EXPERIENCES SELL SPACE.”

When potential guests can step inside a venue online, engagement increases
dramatically and engagement drives bookings. Every interaction inside a Space
Trace tour is tracked, providing analytics that help venues understand customer
interest and optimize marketing. In competitive hospitality and sports markets,
offering animmersive, interactive experience sets you apartinstantly.
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OUR

TRUSTED BY WORLD-CLASS BRANDS

Space Trace is already powering immersive experiences
for leading names in hospitality and sport. From global
hotels like Hilton and Bulgari to major football clubs
including Newcastle, Brighton, and Preston, as wellas
venues like Headingley Stadium, our platform has proven
its ability to engage customers, increase bookings, and
showcase spaces at the highest level. These partnerships
demonstrate both the versatility of our technology and the
confidence that top brands placein us.
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https://my.matterport.com/show/?m=HTGXjJfR55S
https://my.matterport.com/show/?m=EcbRLr8yDdr
https://my.matterport.com/show/?m=N7u1MEkZY4v
https://my.matterport.com/show/?m=6hSp9gBC8Gk
https://my.matterport.com/show/?m=nKPf7bXUFQo
https://my.matterport.com/show/?m=SEatfkTd8Eo
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SIMPLE PROCESS, POWERFUL RESULTS

BUILD TRACK
SCAN SHARE

Getting started with Space Trace is straightforward. First,
we scan your venue using advanced 3D technology. From
there, our team builds a custom interactive tour that reflects
the atmosphere and unique qualities of your space. The
finished tour can be shared anywhere . On your website,
across socialmedia, or evenin VR, making it easy for
potential guests to explore from any device. Every tour also
comes with built-in analytics, giving you a clear view of how
visitors interact with your space and where they convert.
Theresultis a sales and marketing tool that works 24/7,
tuming online interest into real-world bookings.

Click to view 3D tour



https://my.matterport.com/show/?m=ZbapuDRM6DZ
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Our founders bring over 30 years of combined
experience in media, photography, and
hospitality. Beyond their expertise, they are
driven by a passion for creating meaningful
experiences and helping venues connect with
guests innew ways. Their leadership combines
creativity, insight, and a deep understanding of
what makes spaces memorable, making Space
Trace more thanatool, but ateam committed to
elevating every venue they work with.

Zayne Shihab Oliver Georgiou
Co Founder Co Founder
@ +44.7735 917572 e +44.7982 654404
@ zayne(@spacetrace.co.uk @ olie@spacetrace.co.uk

@ Click here @ Click here
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https://www.linkedin.com/in/oliver-georgiou-b985a818/
https://www.linkedin.com/in/zayne-shihab/

“ITSEXACTLY WHAT WE'VE BEEN
LOOKING FOR FOR ALL OF THESE YEARS.
IT IS THE FUTURE AND IT'S INCREDIBLE
WHAT IT HAS BROUGHT TO US”

LEONARDO HOXHA - NOLITA SOCIAL
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https://spacetrace.co.uk/#testimonial

@SPACETRACE3D WWW.SPACETRACE.CO.UK
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THANK YOU FOR EXPLORING SPACE TRACE. WE'RE
EXCITED TO HELP YOUR VENUE ENGAGE GUESTS,
STAND OUT FROM THE COMPETITION, AND TURN

DIGITAL EXPERIENCES INTO REAL-WORLD
BOOKINGS.
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